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Measuring the impact of social marketing campaigns
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Behavior Change Takes Different Forms

Pl E Mosquito net,
. helmet,
behavior

seatbelt

Stop

: Shark fins soup,
dysfunctional drues. smokin
behavior &S/ 8

Responsible

Behavioral !
: tourism, safe
avoidance

migration

/RAPID ASIA Page 4

mmmmmmmmmmmmmmmmmmm




Implication for Program Strategy

Behavior Change Communication
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Conceptual Framework for BC
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Case Study

Diabetic Retinopathy
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Conceptual Framework for BC

Knowledge Attitude Practice
Bwldmg Formation Health Seeking Behavior

Awareness
(Note: Attitudes not addressed
by the program)
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Thank you |

Questions Welcome

Daniel Lindgren
Rapid Asia

lindgren@rapid-asia.com
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